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//(r)%/ Betever— 1851-1935
His were the ideals. the gmbition, the ability
and the courage of the pioneer. On the bed-
rock of intelligent. honest service, he buill
this enterprise. and on that basis has flowr-
ished the organization his genius conceived.

15, aglij

MW B A name is more than a means of identification—it’s

a symbol for the way the years have been spent.

I’s a heritage, a legacy, an institution, an inspiration!

I’s built through the loyalty and careful, patient toil of thousands and thousands
of skilled craftsmen . . . through research, study and experiments by generations of
the world’s outstanding scientists—by years of intelligent, wholehearted cooperation
of associates.

What's in a name! In every great name—it’s the spirit behind it—the constant
striving for perfection—the desire to succeed, yes, Ilml much more important, the
desire to leave behind something better than was ever before achieved!

It’s the pride in dealing fairly, honestly, intelligently—pride in making this world,
in a very small way, a better place in which to live.

I’s a mirror that reflects the years—a mirror that is kept shining and resplendent
only through loyalty to ideals—through determina-
tion to see that what has been achieved, will be main-

tained—and will flourish through the years.
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June 27. 1950

This year the Bulova Watch Company is celebrating its 75th anniversary.
Never was your company in sounder condition: never did it have a better
product or a more imaginative program for the future.

Our net profit for the fiscal vear ended March 31. 1950, (before
all taxes) amounted to $6.319.225.

After taxes were deducted, our net profit was $3.568.472,

.49.
Dividends paid out were $1,937,272. The undistributed halance of
our nel earnings, in accordance with your company’s established poliey,

Earnings per share of Bulova Watch Company stock were

has been retained for a program of carefully considered expansion.

These figures offer forceful evidence of your company’s well-being. But
ficures cannot evaluate some of the most precious assets your company possesses
— its reputation; its 75 years of experience: its uninterrupted growth: the pro-
duction of unexcelled time-pieces, year after year, at popular prices: the record

of respect from retailers and good-will from the public.

Since the day Joseph Bulova established a small manufacturing concern
in the city of New York, seventy-five vears ago. your company has played a
leading role in the watch-making industry. It was one of the first to introduce
standardized and interchangeable parts. It was one of the first to design and
engineer many incredibly complicated precision machines, We have developed
manufacturing facilities and techniques as fine as any in the world. We have
built a research laboratory which is fully equipped and expertly staffed. We
are developing new and better methods of making time-pieces; we are using

new metals and better machines, new materials and ingenious tools.

Your company’s leadership has been equally pronounced, we believe. in

other areas of modern production — advertising, merchandising, promotion.
The Bulova Watch Company pioneered year-round advertising, in a program
designed to show the public that a watch was a necessity, not a luxury, a use-
ful instrument, not merely a “gift item.” Your company was the first to use
radio advertising, at a time when radio was young and its pewer uncertain.
And when television was introduced. it was a Bulova announcement which was

the first advertisement to he broadcast in the United States.



During the past year, business conditions throughout the nation completed
the change from a sellers” to a buyers’ market. Competition. as expected, was
more intense. The entire watch-making industry was confronted with the
sudden sale of off-brand, over-stocked, or distress merchandise. thrown upon
the market and sold through department stores at low prices by “non-advertised”
importers who had grown up during the war. We can all take just pride in the
fact that your company’s sales and profits held up extremely well under the
pressure of this abnormal and impermanent competition. That it did so was
a tribute to the quality of our product, the wisdom of our sales and advertising

policies, and the prestige of the Bulova name.

In 1950. the Bulova Watch Company exercised significant leadership in
the movement to reduce, at long last, those unjust and discriminatory excise
taxes with which our industry was burdened during and ever since the war.
Mr. Arde Bulova, chairman of your Board, played a leading role in organizing
the executives of 26 American industries, including the jewelry industry. into a
National Committee for the Repeal of War-time Excise Taxes, This Committee
made a lasting impression upon Congress and the public; it performed a public
service by exposing the fallacies and contradictions of the excise tax. Corrective
legislation is now before the Congress. It is our hope, shared by other industries
and the oreat hml)’ of American consumers, that war-time excise taxes will be

cither eliminated or radically reduced.

What is the outlook for 19517 Our sales organization has been enlarged.
Our advertising and promotion departments have been expanded. The Bulova
line of watches has been restyled; new and striking models are in the process
of development. We have made significant improvements in production

techniques.

The welfare of any organization, in the long run, rests upon the skill, the
judgment, and the imagination of all those who are part of it. We believe that
the Bulova organization was never in better condition. We can look forward

with confidence to continued growth, prestige, and success.

It is with genuine pride, therefore, that I submit this consolidated balance

sheet of your company and its subsidiaries.

Respectfully submitted,

74

President




CONSOLIDATED BALANCE S _-

ASSETS

CURRENT:
Cash in banks, in transit, andon hatd s e i s % 1332159
U. 8. Government and Commonwealth of Pennsylvania Securities—at cost ... 3.106.,906

(Market Value $3.131.746)

Accounts and Notes Receivable:

Customers: . =
Total g e 58,967,059
Less — Reserve fm Doul:lfu! Auotmlq and \ole‘- e e 500.345
Imontuneq — at cost or [esa e S AR 11.699.709
LOTAY (CURRENT ASSETE! oot e s s b sy RO AR
OTHER ASSETS:
Cash Surrender Value of Insurance on Life of Officer. . 8 224245
Sundry Notes and Accounts Receivable ... ... . 324.629
Investment in Affiliated Company (51% owned) — Bt COSE..orr 360,000
(Equity in net assets per books $428.524)
Due from Officers and Employees under Stock Purchase Plan ... i 837.652 (Note A)
Capital Stock held for resale to Employees — at cost ... 357,247 .
(10,373 shares — Market Value $339.716)
Refunds due from U. S. and Canadian Governments ... ... 178.010
ToraL OTHER ASSETS ... e e e s s ) e 2,281,783

PranT PROPERTY — At Cost:
Land. Buildings, and Improvements ... ... ... $1.000538

Machinery 'md rqmpment . 2.252.056
Furniture, Fixtures. and L(*aw!mld lmpi D\ements . W WX 494.500
folal .................................. AR sy ST T.094,
Less — Reserves for Depreciation and Ammtmallon ..................................... 2.152.980
DN B, s T T e e Bl 1,594,114
ReAr. EstaTE — Laxp B 1,668,744
PREPAID AND DEFERRED CHARGES . 66,020
TORAL oo ssesssssomsssssioseresos sttt esetetessp e iesesbee st RS e et e e £33.605.120

NOTES —

A — The amount of £837. mz due from Officers and Employees under a e.ln(k purchase plan is secured by 24,462
shares of the company’s capital stock, having a market value of $801.131 at March 31. 1950.

B — The consolidated balance sheet includes assets located in Switzerland. of $2.016,418 (of which current assets
amount to $1,660,744) as well as liabilities of $846.726. There are also included assets located in Canada of
$2.092,685 (of which current assets amount to $1.970.005) as well as liabilities of $219.708.



MARCH 31, 1950

30 1 O 28 T 4 0 KL L

4

CURRENT:
Accounts Payable . oo s s o st astis I D 9
Accrued Salaries, Wages, Commissions. and Expenses ... 1247080

Accrued Domestic and Foreign Taxes ... .. .. $2.895,856

Less — U. S. Treasury Savings Notes e 2,103,560
792.296
ToTAL CURRENT LIABILITIES e 5 4,745,168
GENERAL RESERVES ..ooooooooooeoeoe oo eeeeososseoseessssessossascssssessas s ot oo soseses s ressseeesse st e er s s ssasssr e s 270.000
C-'\PI'.I“AL STOCK AND SURPLUS
CAPITAL STOCK:
Common Stock $5 par value:
Authorized — 1.000,000 shares
Outstanding — 649,762 shares ... ... e 53,248,810
CAPITAT SUBPTUS i e st st i sty LAB32T0
EARNED SURPLUS ittt i it it i i e s i, D3O8 102
TOTAL: CAPITAT, STOCK AND: SURPLUS st sy 28,009,902
TOTAL o, B e 233,605,120

NoTes — '

C—The current assets and liabilities of the Swiss branch and of the Canadian subsidiaries have been converted
into L. S, dollars at the official rates of exchange. The non-current assets were converted at rates of éxchange
prevailing at dates of acquisition.

D — The income tax liabilities for fiscal vears ended prior to April 1. 1946 have been settled and. in the opinion ol
the management. adequate provision has been made for possible additional income taxes for subsequent yvears.
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CoNDENSED CONSOLIDATED STATEMENT OF INCOME
AND EARNED SurpLus ror THE YEArR ExpEp Marcu 31.

Gross PrRoFIT FROM SALES
SELLING EXPENSES L N OO W
GENERAL AND ADMINISTRATIVE EXPENSES

ProFir From Operations (after deducting $270,337 for depreciation

and amortization )
IncomE CREDITS:
Interest Earned
Discounts on Purchases A AR
Dividend from Affiliated Company . ... ...

Gross INcoME

IncomE CHARGES:
Discounts allowed Customers
Provision for Doubtful Accounts
United States and Canadian Income Taxes ... . . .
Social. Sectiiity Taxes .cccammsimmm i
Other Taxes
Interest Paid e
Contributions to Employees’ Retirement Plans ... .
Contributions to Charities .

NET IncoME FOR THE YEAR Expep Marcu 31, 1950

1950

©$9.441.880

1.795.309

$ 109,227
51.822
26.775

8 636,260
242.795
2.112.054
300.779
337.920
11,17¢
850,173
256,918

Deduct—Dividends Paid — $3.00 per share ...

Transferred to Earned Surplus
EARNED SurpLus — April 1, 1949 e R A
Add—  Excess provision previously set up for expenses on cash de-
posits blocked by the Swiss government, less resulting taxes

thereon

Deduct—Provision for loss resulting from devaluation on September

20, 1949 of the Canadian currency ...
Loss on sale of capital stock to Employees ...

§ 125.380
44,457

EARNED SURPLUS — March 31, 1950 . e B

NoOTES

$19.365.914

11.237.189

$ 8,128,725

4,748.077

$ 3.568.472
1.937.272

5 1,631,200
22,271,167

145,342

$24.047.709

169,837
523,877,872

A — The results of the Swiss branch and of the Canadian subsidiaries have been converted into U. S. dollars at the
March 31, 1950 prevailing official rates of exchange, except that charges for depreciation of plant properties

were computed at the U.S. dollar cost prevailing at dates of acquisition.

B — The income taxes are subject to final determination by the United States and Canadian Governments.



To THE BoArp oF DIRECTORS
Burova Wartca Company. Inc.

W‘I:: have examined the consolidated balance sheet of Bulova Watch Company, Inc.
and its wholly-owned subsidiary companies as at March 31, 1950, and the related
consolidated statement of income and earned surplus for the year then ended. Our exami-
nation was made in accordance with generally accepted auditing standards, and accord-
ingly included such tests of the accounting records and such other auditing procedures

as we considered necessary in the circumstances.

While we have been furnished regularly with monthly reports of the Swiss branch
and of the Canadian companies, these accounts have been audited — as at March 31, 1950
— by other independent accountants, whose figures, after reviewing, we have incorporated

in the consolidated statements.

In our opinion, the accompanying balance sheet and related statement of income and
earned surplus present fairly the consolidated financial position of Bulova Watch Com-
pany, Inc. and its wholly-owned subsidiary companies at March 31. 1950. and the con-
solidated results of their operations for the year ended that date, in conformity with
generally accepted accounting principles applied on a basis consistent with that of the

preceding year.

Freperick Wa, Greenrierp & Co.

Certified Public Accountants

New York, N. Y.
June 21, 1950.




ACADEMY AWARD “J"
21 jewels
Expansion bracelet
$57.50




ACADEMY AWARD "C”
21 jewels

14 kt. gold, 2 diamonds
$115.00

ACADEMY AWARD “D"

$62.50

21 jewels
14 kt. gold
$65.00
ACADEMY AWARD “F" :
21 jewels W "
Expansion bracelet : Aol ]

ACADEMY AWARD “Z"
21 jewels
$49.50
(Enlarged to show derail)

ACADEMY AWARD “"B"
21 jewels
$49.50
\Enlarged to show detail)

ACADEMY AWARD "Q"
21 jewels
Expgnsion band
$71.50

ACADEMY AWARD “W"
21 jewels
Expansion band
$71.50



BuULOWA
has been awanded the

1950 FASHION ACADEMY

GOLD MEDAL
fm m?éeu'o&'g; n Agcé}nf/



FIRST STEP IN MAKING BULOVA
FIRST AMONG ALL FINE WATCHES

Only a produet of proven superiority maintains leadership through the years. With-

: out a fine product, even the best salesmanship and the most powerful advertising

and merchandising are in vain. That’s why your company insists—above everything

: else—that its craftsmanship be unexcelled.

The skills of the world’s most experienced master craftsmen go into the making
of every Bulova Watch. By combining the painstaking care and delicacy of the
old-world watchmaker with the infinite high-precision of the world’s most modern
watchmaking methods, they insure to every Bulova owner the ultimate in watch
heauty and accuracy . . . the ultimate in steadfast, faithful dependability.

That is the reason why—vyear after year—more Americans tell time by Bulova

than by any other fine watch in the world.



Microscopic inspection of the machine that mills
Escape Wheel Teeth. The Escape Wheel is part of
the miraculous Bulova Assembly, which enables the
watch to run at an unvarying rate of speed.

In but a single operation six completely different recesses are cut in the Base Plate.
Each of the 42 recesses in Base Plate must be accurate to 1/10.000th of an inch!
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Preparing a precision plate to hold the all. Feeding the milling machine that mills the Further inspection of Escape Wheel., Ma-
important cap jewel. The diameter of the gear teeth on pinions. Each tiny tooth must chine at right projects and magnifies part
holes in certain jewels is approximately be highly polished to a smooth mirror fin- 100 times on a screen, so it can be checked
three times the thickness of a human hair! ish to eliminate all possible frietion. perfectly against a standard pattern.

Pictured here are but a few of the approxi-
mately 1500 separate operations in the
making of every Bulova Watch. Each de-
pends on experienced hands working with
incredibly accurate machinery.

Together -they create Bulova’s famous
High-Precision.

And High-Precision is what makes a watch

a fine watch . . . a Bulova.

Checking a pin gage. All gages in the factory are
also regularly checked on a Master Micrometer
which measures to four one-millionths of an inch!
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W&JZ IN TELEVISION —

® In America’s newest,
fastest-growing medium
Bulova dominates'. . .
»  with announcements seen
and heard in every
TV home.




%&JZ INRADIO — @72/ IN PUBLICATIONS, Z6¢

® America’s 40,000,000 radio
homes hear
Bulova time signals
hour after hour...
every day of the year.

® Large-space
newspaper and
magazine advertisements
during the
gift-giving seasons.
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THAT SELL BULOVA WATCHES FOR THE JEWELER
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. TOUR NAME. JEWELER 5
YOUR ADDRESS 14 3

* Yous CITy Mewg -




OFFICIAL TIMEPIECE

BROOKLYN

BULOVA PHOTOTIMER Qn;
Photographs finish of a race,
while automatically record-
ing time of each runner to
1/100th of a second!

WORLD OF SPORTS |
AND ENTERTAINMENT [

JIMMIE FIDLER isamong the A
many roted radio and television
commentators who consistently

mention Bulova. Others in.

clude: Walter Winchell, Faye
Emerson, Wendy Barrie.

/ MOVIES AND THEATERS
.

» e

OFFICIAL TIMEPIECE
AMERICAN AIRLINES

ARENA CLOCKS

W herever —whenever—people gather, they hear or see the name BULOVA.
BULOVA IS OFFICIAL TIMEPIECE OF:

LaGuardia Airport Army-Navy Football Games
New York International Airport (Idlewild) Notre Dame Foothall Games
Newark Airport National Intercollegiate Basketball Tournaments

Eastern Intercollegiate Athletic Tournaments

21



e Jfph Bova Sool of

Here paraplegics and other handicapped veterans of World
War II are given thorough training in the craft of watch-
making. This training is being carried out without charge to
the veterans and without any reimbursement from the govern-
ment. Since the end of the war, 298 disabled veterans have
been graduated from this school. They are now respected
citizens in their own communities, earning a good living for
themselves and their families. As others graduate, they, too,
will be assured of a future.

e BULOVA Foanaition

The Bulova F(.aulu'lali:m, to which all your company’s charita-
ble contributions are made, provides funds for the Joseph
Bulova School of Watchmaking and other philanthropies.

22



AN INTENSIVE TRAINING PROGRAM

Lo help develop oul.strm-flirrg

Retail Jewelry Managers of the Future

There has long been need for a training
program to develop management for re-
tail jewelry stores. With this in mind.,
yvour Company. through the Joseph
Bulova School of Watchmaking. and the
New York University School of Retail-
ing. worked out a comprehensive pro-
gram with the active cooperation of the
American National Retail Jewelers’ As-
sociation, the National Association of
Credit Jewelers. and leading retail jew-
elers.

The plan received enthusiastic, wide-
spread approval.

The number of students was limited to
approximately 25 in each class to insure
maximum benefit and close personal
contact with the instructional staff of
New York University professors and

leading store owners and executives.

The first class was held in July 1949;
a second class in January 1950. At this
writing (June 1950), a third class is
in session. Upon its completion, there
will be 75 graduates from 30 states and
2 provinces in Canada.

The two weeks’ course is highly prac-
tical. including:

... Buying and Merchandising ,

... Advertising and Sales
Promotion

. Selling and Merchandise
Information

. Operating Systems and
Practices

. Credit Management and
Aecounting

. Training and Managing
Personnel

... Establishing Store Policies and
Customer Relations

. The time of each lecture is divided be-

tween a professor of NYU School of
Retailing and an owner or an executive
of the country’s leading jewelry stores.
In this way, the students receive the
maximum of theoretical and practical
knowledge. There are also field trips to
retail jewelry stores, jewelry manufac-
turing plants. lapidaries. etc.

Most of the students have been sons of
jewelry store owners or executives, all
of whom have enthusiastically praised
the program.

We feel that this program is a forward
step in coordinating an industry and a
great university —to build good execu-
tives for the retail jewelry trade —and
good will for your €ompany.




24

Insure Good Morale . . .

Good Workmanship e

There is probably no more exacting profession in the
world than watchmaking. It requires not only sure fingers
but also trouble-free minds and good morale. To achieve
these ends your company provides many benefits for its
employees,

There are financial aids in the form of a.comprchemive
Retirement Pension Plan, Group Insurance, and a liberal
Benefit program covering sickness and accident which is
administered by as well as for the employees.

At the Woodside plant medical needs are provided for
in a fully-equipped dispensary where a nurse is on duty
full time, a doctor is in attendance and another on call.

A cafeteria offers low-cost meals in an attractive setting.

Many recreational, educational and training programs
are available. Pay standards are the highest in the indus-
try, and all workers receive paid vacations.

Most enviable is the Bulova safety record. Your com-
pany, year after year, has won the State Insurance Fund’s
First Place Award for accident reduction and also Safety
Citations from the Associated Industries of New York

State, Ine.

In this attractive setting, modeled after a chalet in old Switzerland. a
cafeteria provides hot. wholesome. low-cost meals for the employees.

ot : . = '
In the completely equipped medical dispensary at the Woodside
Plant. a registered nurse is in attendance throughout the day.

Leo Herzman receiving the first Bulova New York office pension
certificate from Oscar Burki. his department head for 26 vears,

7he BULOVA .
25 -Year Club

with the Company 25 years or more.
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Pavl Pastor
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SYLVIA SCHLANGER
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Norman J. TeEcuns
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