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Highlights 
YEAR ENDED MARCH 31, 19 59 

NET SALES 

*PROFIT BEFORE I NCOME TAXES 

*NET PROFIT AFTER INCOME TAXES Per share 

CASH DIVIDENDS Per share 

CURRENT ASSETS 

CURRENT L IAB ILITIE S 

CURRENT ASSET RATIO 

WORKING CAPITAL 

SHARES OUTSTANDING 

STOCKHOLDERS' EQUITY Per share 

*Including Special Items 

Vear End e d March 31 

$58,446,574 

$ 4,337,168 

1.30 

.65 

$40,239,642 

$ 7,072,689 

5.7 to 1 

$33, I 66,953 

1,949,286 

18.74 

$63,806,09 4 

$ 4,157,738 

1.15 

1.05 

$4 1,809,071 

$10, 111,498 

4.1 to 1 

$3 1,697,573 

1,949,286 

18.08 

BULOVA WATCH COMPANY, INC . 

BULOVA PARK 

FLUSHING 70. N . Y . 

TO OUR STOCKHOLDERS: 

T HE fiscal year ended March 31, 1959 produced far better results for the 
Bulova Watch Company than were foreseeable a year ago. Net sales 
amounted to $58,446,574 . The net profit of $2,527,168 was equivalent to 

$1.30 per share of the common stock. The earnings figure includes special non
recurr ing profit items amou nting to 52 cents per share. 

The year was a period of significant accomplishment in terms of acceleration 
of volume of consumer sales and defense projects, internal organizatio n for greater 
effectiveness in management functions, and development of new products that 
should contribute importantly to future growth and earnings. Jn accordance with 
our usual policy the heavy costs incurred in the developmem and reproduct ion 
tooling for these several new products were charged against profit from operations. 

Of great interest is the change that occurred at mid-year in the trend of the 
company's business. By the end of the year, total sales of watches had risen to the 
approximate level of fiscal 1958, and radio sales were ahead by an impressive 
margin. 

The company not only maintained but improved its position as the world 
leader in sales of jeweled-lever watches. The increase in radio sales was in sharp 
contrast to a general downturn in that industry. The business has continued to 
gather momentum in the first qua rter of the new fiscal year. 

Achievement of the current volume of civilian product sales was the result of 
a decision made early in 1958 to provide adeq uate inventories and invest in aggres
sive advert ising and merchandising to take full advantage of the improving economic 
atmosphere. 

Orders for the manufacture of defense products have maintained 1hat area of 
our business at approx imately the same level as the preced ing year. 

There was a grat ifying increase in research and developme nt contracts and 
subcontrac ts for defense projects, and the volume of work has continued to grow 
since the year's end. Follow-on productio n contracts from these research projects 
and sales of proprietary products now in development or in the pre-product ion 
stage could add substant ially to the company's future volume and earnings. 
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It will be noted from the highlights on page 4 that despite the reduced earnings 
of the last two years the company is in a stronge r financial position than before the 
business recession. It was to insure this posit ion that our dividend rate was reduced 
in the first quarter of fiscal 1958 to a 60-cent annual basis. This rate was maintained 
in fiscal 1959. The last quarterly payment of the year was our 89th consecutive 
regular quarterly dividend. 

The ratio of current assets to current liabilities at the year's end was 5.7 to l, 
compare d with 4.1 a year ago and 2.9 for fiscal 1957. Total liabilities have been 
further reduced and working capital increased. A summary statement of the source 
and use o[ funds will be found on page 16 of this report. 

Our plann ing is toward a broader base through development of new products, 
as well as through expans ion of our existing lines and studied diversification in the 
fields of the organization's unique skills and facilities for miniaturization mass 
precision manufacture and marketing. 

Our watch lines will be extended in two directions. We are working toward a 
greater share of the profitable upper price market wi1h improvements in engineering, 
thinness and styling of all of our fine watches. We plan to develop new business by 
penetrating the area below our present price range with the finest watches ever 
offered in their price bracket, to appeal to the burgeoning youth market and to 
stimulate "second-watch" sales to those who already own fine watches. 

In our last report to stockholders we told of our work on a totally new concept 
of time measurement - which can be described at present only as a truly electron ic 
timekeeping device. This revolutiona ry development has now progressed to the 
stage of pre-production tooling. Tests and continuing performance of shop-made 
models have convinced us that the accuracy of this timepiece will surpass that of 
any existing watch, whether energized by spring or battery. We expec t to be able 
within the current year to make a definite announcement of the date of its public 
introduction. 

Bulova continues to maintain a wide margin of leaders hip in Canada and 
increased attention is being given to the development of watch sales abroad. 

We have successfully test marketed an ultra-miniature transistor radio which 
we expect to introduce in the near future. 

Another new product, to be marketed this summer, is a line of portable, 
high-fidelity, 4-speed, stereophonic phonographs which we believe will gain for 
Bulova a substantial share of the growing stereophonic market. 

Two achievements of the Research and Development Laboratories arc par
ticularly worthy of mention. 

The most significant compa ny-sponsored research and development project 
substantia lly comp leted durin g the year was the Bulova direct -reading servo-a lti
meter, a model of which was publicly demonstrated on April 8, 1959. Representing 
the most important improvement in altimetry design in 40 years and setting new 

standards for accuracy and ease of reading, it has been highly appraised by experts 
and pilots in every phase of aviation. The United States Air Fo rce has ordered 
several units for use in continued evaluation and flight testing. 

In June of J 958 Bulova was made the subcont ractor for development of the 
complete safety and arming system and fuze mechanism of the solid fuel Pershing 
missile for which the Martin Company is prime contractor. 

In several respects fiscal 1959 was a year of transition for our company. 
A most important accomplishment was the implementation of a plan to im

prove the breadth and depth of the management orga nizat ion. This was designed 
to take full advantage of the capabilities of a management team developed by long 
experience under the genius and leadership of the late Arde Bulova, or brought 
into 1he company in recent years to round out and strengthen its increasingly 
diversified activities. With clear definition of areas of responsibility and greater 
delegation of authority, this closely knit and smoothly functioning group is geared 
to maintain Bulova's standard s of business integrity, cont inue its leadership in mass 
precision manufacture, and accomp lish its growth objectives. 

Although our research investment in the company's future and extensive tool
ing for new products will continue, for the present, to impose a burden on profits, 
we anticipate improvement in net earni ngs in the fiscal year endin g March 31, 1960. 
It is indicated now that with an extension of the current trend and with initial 
benefits in the last half of fiscal 1960 from newly marketed products, total sales this 
year should be substan tially above those of fiscal 1959 and there is sound reason for 
confidence that within the not far distant futu re we can reach beyond our former 
dimensions. 

On behalf of the officers and directors of our company, we wish to express 
to all of Bulova's emp loyees our appreciation of the talents, energy and sincerity 
of purpose that have inspired this confidence. We wish also to thank our stock
holders and our customers for their continued cooperation and support. 

Respectfully submitted, 

OMAR N, BRADLEY 

C/wimuuz of the JJourd 
JOHN H. BALLARD 

President 



WATCHES 

Bulova "23" La Petite 

Consumer Products 
Advertising - Merchandising 

Bulova continues to outsell all other watchmakers in every category of fine 

jeweled-lever watches. 

Featured new watches successfully marketed during the year were the 

"His Excellency" group of very thin 23-jewel waterproof dress watches for 

men, retailing at $59.50 to $135, and the "Goddess of Time" 17-jewel ser ies 

for women, in the popular $39.75 to $59.50 price range. 

The featured watch for the spring of 1959 is the 17-jewel "Sea King," 

the thinnest waterproof watch Bu lova has ever made. Ranging in price from 

$39.50 to $59.50, it is shock resistant and anti-magnetic, with an unbreakable 

mainspring, luminous dial and sweep-second hand. The shadow slimness was 

made possible by Bu lova's development of a new one-piece seal or gasket 

requiring less space than former seals. The Sea King is certified waterproof by 

the United States Testing Company, Inc., as are all Bulova waterproof watches. 

The introduction of our newest, improved, streamlined 23-jewel, water

proof , automat ic watch, the finest automatic ever produced, is a definite bid 

for a greater share of the profitable upper price business. 

The pricing, the styling, and increased attent ion to the youth market 

and the ''second watch" appeal arc, we believe, especially timely. The se 

markets have lacked a fine qua lity watch in the popular price range. In all 

likelihood therefore we will create the watch news of the year as we introduce 

new models in our line making available to the public the finest watches of 

their kind ever to bear the Bulova name. 

An interesting insight into the scope and potentia l of the American watch 

market is given by the following quotation from a study comp leted in Novem

ber of 1958 by Nowland and Company for the Swiss Federation of Watch 

Manufacturers: 

The U. S. Watch Market: 

RADIOS 

STEREOPHONIC 

PHONOGRAPH 

ELECTRIC 

RAZORS 

"The U. S. watch market is truly a mass market. In I 956 . . the total amount paid 
by the public for watches was approximately $500,000,000. 

The total unit volume of watches sold in the American market has been increasing 
rapidly over the past several years. 

It is estimated that 31 per cent of people over fourteen years of age do not use a 
wrist watch. This is a total of 35 million Americans noJ using wrist watches. One-third 
of present owners arc using watches which arc at least ten years old. 

It is estimated that the number of young people in the I 8•24 year old group will 
rise very sharply within the coming decade, creating many new young married couples 
- an excellent potential market for gift watches. 

Almost 90 per cent of consumers believe that it is important for a man or woman 
to own a good watch and that they want to own a watch they can be proud of. 

In brief, rhe potential market is large and healthy, numerically and motivationally." 

Bulova will also make news in the radio market with its new ultra-miniatu re 
transistor radio. The first of several mode ls now being considered, retailing 
at $39.95, will be on the market in the near future. 

Bulova will also present for the fall selling season a line of four comp letely 
self-conta ined portable stereophon ic phonographs. Th ese high-fidelity record 
players have been styled in the Bulova tradition and are being manufactured 
to Bulova quality standard s. It is expected that the new line will contribute 
importan tly to the volume of the Special Produ cts Division. 

Bulova's electr ic shaver, first marketed in fiscal 1958, quickly gained a reputa
tion as a quality product. lts introduction, however, coincided with chaotic 
conditio ns and severe price competit ion in the small appliance field. Pending 
improvement of this atmosphere, it was not considered practical to invest in 
a program to broaden its present distribution. Our plans are flexible while 
careful study is being made of the market. 
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Bulova advertising continues to reach more potential watch buyers than does 
the total effort of all other makers of fine watches. 

The company's watch advertising program during the year was marked by 
a return to print advertising through the use of large space in major magazines 
and by expanded use of minute-long commercials within network television 
programs. 

The distinctive format of Bulova's magazine advertisements and the fine 
quality of our TV commercials created a most favorable reaction among 
dealers and consumers. The TV commercials won a Certificate of Merit in 
connection with the 38th Annual Natiomtl Exposition of Advertising and 
Editorial Art Design of the Art Directors Club of New York. 

The success of our advertising of the past year has influenced the direc
tion of the current year's spring campaign, the most extensive in the recent 
history of the company and the watch industry. Fourteen full pages in color 
appeared in the Saturday Evening Post, Life, Look and Ebony from April 21 
to June 16, and 64 network television commercials were booked to feature 
the Sea King and other new spring watches on five outstanding programs -
The Bob Cummings Show, M-Squad, Cimarron City, NBC News and the 
Garroway Show. 

A special spring advertising campaign to promote Bulova radios places 
maximum emphasis in major metropolitan markets that have shown the 
greatest acceptance and sales potential. The program utilized space in Sunday 
supplements of 35 newspapers in 25 states. 

All of Bulova's consumer advertising is reinforced by a continuing sales 
and merchandising program supplied to the retail jewelry trade. 

Bulova advertising continues to reach more 
potential watch buyers than does the total 
effort of all other maker.r of fine watche~·-

-•~~.::!:!:f;;. __ ..:_ __ - -,~s _________ _ 

Industrial And Defense Operations 

The company's industrial and defense business derives from production of 
electronic components by the Electronics Division; ordnance and missile 
fuzes, gear boxes, and timing mechani sms by the Providence and Jackson 
Heights plants , research on specialized military cameras by the Photographic 
Division, and from the wprk of the Bulova Research and Development Lab
oratories, lnc. 

Bulova Electronics 
In the area of industrial and government sales, the Electronics Division , 
sparked by its own product development effort, continued its growth as a 
manufacturer of precision electronic compo nents with a sales increase of 
approximately 50 per cent over the preceding year. 

Bulova frequency control compone nts, the electronic 1imekeepers of 
complicaled missile and commu nicalions equipment, are finding wide ac
ceptance. A number of operational missiles are using Bulova oscillators, 
crystals, and other electronic devices. 

Research and Development 
The Research and Development Laboratories staff was expanded during the 
year to keep pace with broadened areas of interest in research and develop
ment for military and commerc ial customers. 

The engineering staff of the Li boratory was doubled and its Iota! per
sonnel increased by 72 per cent. 

Both billings on completed projects and new business contracted for 
during the year showed a marked increase. 

Co incident with developmen t of !he new Bulova altimeter described in 
another section of this report were several other programs now being given 
added attent ion by the Laboratory. Chief among these programs is ·a new 
highly accurate master servo-barometer for which there is a wide militar y, 
industrial and commercial need. Studies are advancing toward development 
of other aircraft precision measuring instruments. 

Another proprietary development accomplished during !he year, which 
is now in production, is a high-temperature transi storized servo-amp lifier. Jt 
was designed by the Laboratory's Electronics Department primarily to become 
a ''standardized"' component for many types of Anny electronic systems that 
will require this type of amplifier to drive small precision motor s under adverse 
environmental conditions. This is being manufactured and marketed by the 
Electronics Division. Orders have been received from several Army sub
contractors. The amplifier weighs only 8 ounces, has a maximum power out
put of 12 walls, and maintains its specified operating conditions at temperature 
ranges of minus 55 to plus l 25 degrees centigrade. 

11 
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The Bulova Direct Read
ing Servo Altimeter 

Electrical, electronic, 
and electro-mechanical 
tasks for industry and 
government. 

Development of safety and arming systems and fuze mechanisms for 
Navy and Army missiles was, as it has been for the past several years, the 
principal program area at the Laboratory. The largest such program during 
the year was for the Army's new solid-propellant Pershing missile, also d is
cussed on a previous page. Bulova is one of four subcontractors to the Mart in 
Compa ny in the Pershing project. The other companies to whom important 
components of Pershing were assigned are Bendix Aviation's Eclipse-Pioneer 
Division, Thompson Products ' Accessories Division and the Thioko l Chemical 
Corporation. 

Other current missiles for which the Laboratory has developed safety 
and arming systems and fuze mechanis ms include the Terr ier, Ta los, Tartar, 
Sidewinder, Sparrow, Corvus and Dart. 

The Automation Group at the Laboratory is near ing completion of the 
developme nt of 24 specially designed machines for establishing a fully 
automated prototype production system for the manufacture of frequency 
sta ndard quartz crysta ls. The pilot plant, being developed for the Army 
Signal Cor ps, will perform all the manufacturing steps needed to convert raw 
materials to finished, sorted and tested crystals. The Laboratory also has been 
developing a machine for automatic manufacture of glass beads needed in 
certain precision manufacturing. 

l nfrared components and systems, an area of continuous study at the 
Laboratory for severa l years - especially in conjunction with the Sidewinder 
missile program - are being adap ted now to a unique remote-controlled 
gunnery hit-detecting system. Small arms ammuni tion and larger projectiles 
are aimed literally at a "hole in the air" formed by crossing a pair of infra
red beams. Projectiles are automatically scored as "hits" as they pass through 
a well-defined area where the beams over lap because the infrared sensors 
detect the heat of the bullet or shell as it "strikes" the crossed-beam area. 

Typical of devices under developme nt at the Laborato ry for unique 
aspects of the missile program is an accelerometer monitor used for ground 
check-ou t of a ballistic missile before launc hing. The company's mon itor has 
jewel bear ings and includes a subminiature gear train that has a 36,000 to 
I ra tio. 

Many of the Laboratory's uniq ue techn iques and capabilit ies are proving 
valuable to the civilian and military space explora tion programs. These have 
been responsible for the processing of special timing mechanisms, electronic 
check-out and launch ing equipment, servo systems, and precision gear tra ins. 
Researc h and developmen t in such areas as photocond uctors, radar, micro
wave, infra red, optics, impulse steering and photogra phic reco nnaissance 
have been utilized for rocket and satellite programs du ring the year, and are 
being developed and adapted for newer programs. 

In all of this work the Bulova Laboratories have established a reputation 
for reliabili ty - for the design and productio n of prec ision products that will 
withstand abnorma l usage and maintain a high degree of accuracy and per
formance. In the missile field, Bulova works to a million-to-one reliability 
factor in contras t to the hundre d-thousa nd-to-one ratio commo nly observe d . 
Designing, engineering and manufacturing are all done with the Bulova 
reliability concept as the govern ing factor. 

Defense Manufacturing 

The company's products dur ing the year were used on 17 of the natio n's 
40 current missile progra ms, ranging in size from the small Sidewinder missile 
to the At las lCBM. Produc t complex ity ranged from subminiatu re electronic 
components, such as filters and oscillators, to extremely complicated safety 
and arming systems for missile warheads. 

Components developed by the Laboratories and now being manufac
tured by Bulova for various applications include trans istor ized servo-ampli
fiers, quartz crystal oscillators , submin iaturized transduce rs, and others. 

Of significance for the future is the increas ing emphas is by the arme d 
services on more dollars in design and development, and fewer dollars in 
actual so-called mass production. In line with this change in the areas of 
electronics and precision instrument procurement, Bulova has adapted itself 
to the problems of manufact uring highly comp lex devices. The compa ny is 
uniquely suited to this type of opera tion because of its history in watchmaking 
and precision instrument manufacture. 

Miniaturizat ion has figured uppermost in the missile warhead because 
of the vital importance of the fact that elimination of one pound of weight 
saves many ·pounds of fuel. Emp loying the ar t of fine watchmaking to the 
development of subminiature mechanisms of microscop ic tolerances has 
enab led Bulova to figure importantly in this progra m. 

Safety and arming devices and fu;:,e mechanisms 
for missiles - Bulova co111ribu1ions /0 defense. 

13 



JEWEL BEARINGS 

FOR DEFENSE 

Joseph Bulova School 
of Watchmaking and 
the new Arde Bulova 
Memorial Dormitory, 
Woodside , L. /., N. Y. 
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Since 1952 Bulova has operated an instrument jewel bearing plant for the 
United States Government at Rolla, North Dakota. 

The Rolla plant is the only jewel bearing manufacturing facility in the 
United States and is considered essential to the nation's preparedness and 
national defense programs. The following excerpt from the new contract 
covering the Bulova operation indicates the awarenes s in top government 
circles of this importance of the Rolla plant: 

"WHEREAS, the appropriate Defense Mobili zation 
authorities of the Federal Government have determined 
that the operation of the Turtle Mountain Plant for the 
manufacture of jewel bearings should be continued for 
the protection of essential national -security interests so 
as lo assure the availability of productive capacity in the 
United States . " 

Until this year, produ ction of the Rolla plant has been stockpiled. Now 
jewel bearings produced at Rolla are being used to fill order s from govern
ment co.ntractors, and the Department of Defense has asked that prime con
tractor s and their subcontractors make special efforts to utilize the production 
of the plant. 

Two-thirds of the employees at the facility are Chipp ewa Indians from 
the nearby Turtle Mountain Reservation who were trained by Bulova person
nel. Government officials consider the operation an out standin g example of 
ways in which industry can help solve the problem of making the Indian 
population self-sustaining . 

THE JOSEPH BULOVA SCHOOL OF WATCHMAKING 

The Joseph Bulova School of Watchmaking which is financed by the Bulova 
Watch Company Foundation and the Bulova family fund , completed its 
fourteenth year of training the physically handicapped on a tuition -free basis. 

The school was conceived during World War II as a means of repa ying, 
in small measure, the sacrifice and service of returnin g disabled veteran s by 
teaching these men a useful trade so that they could assume a responsible, 
produ ctive place in their own communit ies. 

The school has graduated a tota l of 590 student s. Abo ut 50 per cent 
of the graduates are now engaged in the watch repair trade. Eighty-five have 
their own businesses. About 40 per cent of the graduate s are employed in 
related industries in skilled and semi-skilled jobs. 

The student body currentl y number s 87, repre sent ing 14 states from as 
far south as Alabama and as far west as Nevada. Student s are both veteran 
and civilian - all with disabil ities. The Arde Bulova Memorial Dormitory , 
open ed in February , 1958 , now houses 34 student s, and it is expected that 
its maximum capacity of 40 students will be utilized in the latter part of 1959. 

EDUCATION 

FOR JEWELERS 

THE PEOPLE 

OF BULOVA 

Bulova has continued to co-sponsor with the New York University School of 
Retailing courses in Jewelry Store Management and Merchandising. The 
students arc jewelers , sons of jewelers and manager s of jewelry stores. 

They participate in an intensive two-week program in which they receive 
up-to-the-minute ideas on financial control, sales promotion, merchandising, 
store operation, credit selling and customer service. They emerge better 
business men and better representatives of Bulova. 

More than 425 jewelers have taken the Bulova-NYU courses. They 
have come from forty-five different states , eight provinc es of Canada, Hawaii, 
Trinidad and Denmark. The program is recognized throughout the indu stry 
as a splendid means of upgrading jeweler performance and service and as an 
outstanding example of 1Bulova' s leadership in the industry. 

Employment with the Bulova Watch Company and its subsidiaries has 
always been considered desirable by the people in our plant communitie s. 
Bulova is known as "a good place to work. " It has been the company's policy 
to pay good wages, to provide precise training in the skills of our industry 
and to maintain good workin g conditions in a pleasant industrial atmosphere . 
The broad program of employee benefits includes a long established and 
substantial pension plan to provide the security of comfortable retirement. 
These are reasons why we are able to attract out standing peop le and why so 
many have worked with us through long terms of service. 

We take pride in the fact that hundreds of our employees have been with 
us for many years, and that their skill and experience contribute largely to 
the fine quality of the products on which the Bulova reputation has been built. 

90 of our employees have been with us for twenty -five years or more. 
173 have been part of the company for twenty years. 
396 have fifteen years of service. 
579 are ten-year veterans. 

The scholarship program - financed by the Bulova Watch Company 
Foundation to provide funds for the education of employee s' children -
awarded twelve college scholar ships to sons and daughters of employees 
during the past year. Every child of every employee with more than five 
years of service is eligible to apply for a scholarship under this program. In 
addition to the scholarship award, a $500 a year grant is made to each private 
college or university in which one of our scholarship student s is enrolled. 

15 
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Source of Funds 
From operations: 

Net income for year 

Charges against income not requiring funds: 

Depreciation 

Deferred Federal taxes on income 

Disposal of real estate - land ............................................................................................ . 

Recovery of cash surrender value from insurance on life of officer 

Proceeds from sales of capital assets, excluding 

gains reported in net income ................................................................................. . 

Use of Funds 
Dividends to stockholders 

Additions to plant property 

Instalment paid on 3 ½ % sinking fund notes ...................................................... . 

Miscellaneous items ..................................................................................................................... . 

Increase in working cap ital .................................................................................................... . 

Y ear E n d e d M arch 31 

1959 1958 

$2,527, 168 $2,232,738 

1,099,760 1,050,835 

_<_S.3,(13_1_) 229 , 128 

3,543,897 3,512,701 

I, 143,559 

290,612 

~ ~ 
3,605,333 5,016 ,324 

1,233,422 1,991,925 

441 ,933 861,176 

449,625 450 ,375 

10,973 130,276 

1,469,38 0 1,582 ,572 

$3,605,333 $5,0 16,324 

8 UL OVA WATCH COMPANY, INC. AND SUBSIDIARIES 

Consolidated Statement of 

Income and Earned Surplus 
Y EA R ENDED MARCH 31, 1959 W ITH COMPARATIVE F IG U RES FOR 1958 

PROFIT FROM OPERATIONS (after deducting depreciation: 
1959 - $1,099,760; 1958-$1 ,050,835) 

INCOME CHARGES (net): 

Taxes, other than income taxes 

Interest paid (less interest earned: 1959 -$ 59,623; 1958 - $22,842) 

Di vidend income 

NET INCOME BEFORE SPECIAL ITEMS 

SPECIAL ITEMS: 

Gain on disposal of rea l estate, less taxes payable thereo n 

Refund of prior years' income taxes, including interest, net of taxes 

and expenses in connection therewith 

Proceeds of insurance on life of an officer, ne t of cas h surrender value 

previously reco rd ed 

NE T lN COME FOR THE YEAR INCLUDING SPECIAL ITEMS 

DEDUCT DIVIDENDS PAID - 65¢ per share in 1959; $ 1.05 per share in 1958 

EARNED SURPLUS AT BEGINNING OF THE YEAR ................................. . 

EARNED SURPLUS AT END OF THE Y EAR (retained for use in the business) -

(NOTE C) 

(See Not es lo Financial Statements) 

Vea r En ded Marc h 3 1 

1959 1958 

$58,446,57 4 $63,8 06 ,094 
40,825,069 ~ 97,447 
17,621 ,505 20,408,647 

12,054 ,877 14,129 ,2 11 

5,566,628 6,279,436 

1,160,266 1,207,140 
328,386 702,468 
723,334 784,323 

62,516 20,034 

~ ) __Q(i,5_67_) 
2,237,93 5 ~ 7,398 
3,328 ,693 3,602 ,038 
1,810,000 1,925,000 

~~ 1,677,038 

440,35 I 348,500 

568 , 124 

207 ,200 

~ 008 ,475 ~.700 
2,527,168 2,232,738 
1,233, 422 1,991,925 

1,293,746 ~ 
25,493,078 25,252,265 

$26 ,786 ,824 $25,493 ,078 
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BuLOVAwATCH COMPANY, INC. AND SUBSIDIARIES 

Consolidated I Balance Sheet 
M ARC H 31, 1959 WI T H COMPA RA TI V E FI G U RES A T MARC H 31 , 1958 

As s ets 

CURRENT ASSETS: 

Cash 
Marketable securiti es at cost and accrued inter est ( quoted value 

$4,240,497) 
Customers' accounts and notes receivable ( less allowance for doubtful 

accounts and notes: 1959 - $821,989; 1958 - $81 1,006) 
Other receivables 
Inventories, at cost or less ............... ........... . 
U. S. Government Contracts: 

Prepaid expenses: 
Pension costs ................ ..... ................ . 
Other prepayments 

Total current assets ... .......................... . 
OTHER ASSETS: 

Investment in cap ital stock of Tiffany and Com pany, at cost (book 
equity Jan. 3 1, 1959 - $2,508,475; Jan. 3 1, 1958 - $2,456, 000) 

Sundry notes and accounts receivable 
Capita l stock , at less than cost, held for resale to officers and employees 

(NOTE G) 

P LANT PROPERTY , AT COST (NO T E 8 ): 

Land, buildings and imp rovements 
Machinery and equipment 
Furn itur e, fixtures and leasehold improv emen ts 

Less accumulated depreciation 

DEFERRED CHARGES 

(See Notes to financial Statements) 

M arc h 3 1 

~ 1958 

$ 2,957,766 $ 2,547,103 

4,240 ,062 

16,369,775 15,9 10,576 
1,206,872 924 ,957 

10,563,282 13,635,152 

934,929 1,570 ,721 
860 ,78 1 648,349 

2,601 ,308 5,889,467 
4,397,018 8,108,537 

303 ,2 16 319,597 
201,651 363 , 149 

~ ~ 
40,239,642 41 ,809 ,071 

2,240,400 2,240,400 
695,678 620,453 

842,596 875,548 
3,778,674 3,736,40 1 

7,566,385 7,644,901 
4,35 1,948 4,888,268 

521,780 466,599 
12,440, 113 12,999 ,76 8 
4,840,632 4,68 1,024 
7,599,481 8,3 18,744 

~ ~ 
$5 1,638,922 $53 ,916,641 

L i abil i tie s 

CURRENT LIABILITIES: 

Accounts payab le 

Accrue d salaries, wages, commissio ns and expe nses ..... ....................... . 

Acc rued dom estic and foreign taxes ... ...... .............. ......... ..... ..... ...... ......... . 

Instalment on 3½ % sinking fund notes due within one year (NOTE C) 

Unsecured notes payable ............................. ....................................... ..... ...... .... . 

Tota l current liabiliti es 

3 ½ % SINKING FUND NoTES DuE MAY I , 1969 - less instalmen t du e 

within one year (NOTE 

D EFERRED FEDERAL TAXES ON INCOME - principally l<)X on acce lera ted 

amortization of emergency facilities (NOTE B) 

STOCKHOLDERS' EQUITY: 

Common stock, $5 par va lue: 

Authorized 

Outstanding 

3,000,000 share s 

1,949,286 shar es 

Ea rned surplus (retained for use in the business) - (NOTE C) 

Total stockhold ers ' equity ....................... ..... ................ . 

(See Notes to Financial Statements) 

$ 2,780,420 

1,671 , 174 

2,17 1,095 

450,000 

, 9,746,430 

26 ,786,824 

36,533 ,254 

$ 2,348,909 

2,035 , 182 

1,777,407 

450 ,000 

3,500,000 

10, 111,498 

9,746,430 

25,493,078 

35,239 ,508 
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Notes 
to 

Financial 
Statements 

The consolida1ed balance sheet includes assets and liabilitie s located in foreign coun1ries 
as follows: 

SWITZERLAND: 

Liabilities 

CANADA: 

1959 1958 

$1,245,080 
426,765 

_____ Sl ,671,845 

$ 786,242 

Sl,798,743 
222,130 

$2,020,873 

$ 734,239 

$2,971,304 
120,223 

$3,091,527 

$ 288,161 

All foreign C\lrrcncy items have been converted at _pre•ailillg rates of exchange. 

Property • covered by oertificates of ,necessity beca me •fully .amortized ,for .iax ~ ,·de"«li 
the ye&r ·cn ded March 31, 1959. Deferred Federal . taxes .on -income set -up in ;,.riot yoa.n to 
provide for the temporary tax benefit arising from rhe excess of ta,i: am0rl.ization •ovcr rnxmal 
depreciation arc being returned to income to offset ta,i:es related to normal depr edati on 
recorded in the accoums not deductible for tax purposes. 

The parent company is obligated to pay S450,000 against !he 3½ % sinking fund notes on 
May 1, 1959 and on May I o f each yea r thereafter. Additional payments may be made in 
any year but if such additional payments exceed $450,000 in any one year a premium must 
be paidonth eexccss . 

Under the terms of the notes the company has agreed not to permit its working capital to 
fall below certain prescribed limits, and has also agreed to restrictions on the creation of 
additional funded debt and on various other matters. 

The terms of the note s place certain restrictions on the payment of divi,1ends, other than stock 
dividends, and on the purchase or retirement of shares of the company's stock. The net effect 
of these restrictions is to limit the maidmum amount which could be expended for dividends 
and stock purchases after March 31, 1959 to S2,145,2 18 plus subsequent earnings, len annual 
sinking fund payments of S450,000. 

Federal inco me tax returns for the years ended March 31, 1955 and prior ha ve been examined 
by the Tr easury Department and all laxes for such years have been ~"t:ttlcd. 

Profits unde r contracts with the United States Government subject to ren egotiat ion hav e been 
cleared through the year ended March 31, 1956. Management is of the opinien .that no 
excessive profits were realized for the three years ended March 31, 1959, 

During the year the employees' retirement plan was amended to provide for liberali ttd 
pensions. The unpaid cost as of March 31, 1959 of past services in conne,.tion with "'the 
com pany's current retirement plan as determined by independent actuaries. -IS $3,867,545, 
subject, however, to termination or amendm ent as provided in the plan. It 1s expected that 
this amount will be charged to income over a period of 33 and ½ years. 

At March 31, 1958 options to purchase 58,710 shares of the parent company's stock at prices 
ranging from $ 11.67 to S17.50 per share were held by certain officers and employees. During 
the year ended March 31, 1959 options to purchase 300 shares were exercised at $1 1.67 per 
share, options for 8,200 shares were cancelled when the employees concerned terminated their 
emp loyment, and options for 13,000 additional shares were gran ted at prices of S 10.50 and 
$12.50 per share. At March 31, 1959 there remained 63,210 shares under option at prices 
ranging from SI0 .50 to $17.50 per share, All options have been gra nted at 85% of the quoted 
market value on the dates o[ grant. The difference between the option price and market value 
is credited to capi tal stock held for resale to officers and employees and the offsetting charge 
is deferred and written off to income over a two year peri od (the minimum period during 
which an optionec must remain in the company's employ to obtain clear title to any shares 
on which he has exercised his option). 

Report ol Independent Public Accountants 

To the Stockholders and Board of Directors 
of Bulova Watch Company, Inc.: 

We have examined the consolidated balanc e sheet of Bulova 
Watch Company ,.,foc. and subsidiarie s as of March 31, 1959 and 
the related statement of income and earned surp lus for the year 
then ended. Our examination was made in accordance with 
generally accepted auditing standards, and accordingly included 
such tests of the accounting records and such other auditing 
procedures as we considered necessary in the circumstances . It was 
not practicable to confirm by correspondence amounts due from 
the United States Government, but we satisfied ourselves as to 
such amounts by means of other auditing procedure s. 

In our opinion, the accompanying consolidated financial 
statements present fairly the financial position of Bulova Watch 
Company, Inc. and subsidiaries at March 31 , 1959 and the results 
of their operations for the year then ended, in conformity with 
generally accepted accounting principles applied on a basis con
sistent with that of the preceding year. 

New York, N. Y. 
June 11, 1959 

PEAT , MARWICK, MlTCHELL & Co. 
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